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Any deviations from these policies and guidelines must have written 
approval from the BTS Section Director.
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Overview 
The purpose of this report is to provide guidance for calculating the value of earned media 
for match purposes on TxDOT Traffic Safety grants. 

Definition 
Earned media is any material written and published about your grant activities that you 
haven’t paid for or created yourself. 
Earned media is highly valued. Rather than being influenced by paid ads or commercials, 
people are more likely to listen to information given by a neutral party or by experts. 
Therefore, it has established a unique “earned” trustworthiness. 
 
Research has shown that any time a story is seen as an “editorial” instead of a paid 
message it is valued more by the public. People are often more inclined to trust what other 
people say rather than what an organization says about itself. Authenticity is the key. If you 
don’t believe that someone is being genuine; or if you think they have a hidden motivation 
(such as profit), then their message is easy to discount.  
 
Earned media may not include social media for match which is addressed in a separate 
TxDOT report and valued differently.  
 
Traditionally, the value of earned media has been determined by arriving at the advertising 
value (ad value) of the same or a similar item placement and then increased that amount by 
using a multiplier since, as indicated above, the broadcast news reporting has more value 
than paid media in the eyes of the public. TxDOT has been approved to use an earned media 
multiplier of x5. 

Qualifications 
TxDOT earned media match only applies to “broadcast” earned media distributed through 
traditional mass media channels such as: 

• radio 
• television 
• online news 
• newsletters 
• magazines 
• newspapers 

 
Articles submitted for earned media match with TxDOT must include information about the 
grant and must include a traffic safety-based message.  
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Calculating Values 
1. Media Monitoring Companies: a third-party media valuation service may be employed to 
ensure accurate, timely and unbiased media values using well-established industry 
standards. 
2. Manual Calculation: a manual calculation is done by contacting the broadcast or news 
station directly and obtaining the ad value of your segment and then multiplying by the 
TxDOT multiplier of x5. 
 
For verification purposes, when using either of these methods, a legible copy of the article or 
broadcast story, preferably saved as a pdf, must be provided. If the item is a video or audio 
clip, a copy of the dialogue/script from the segment is required. Live segments will not be 
accepted without proper documentation as outlined in these guidelines. 
 
Guide for Using Media Monitoring Companies 
 
If the media monitoring service provides an “Ad Equivalency” or “Ad Value” or “Estimated Ad 
Value”, then the TxDOT multiplier of x5 may be used. However, if they provide a “PR Value” 
or “Publicity Value” or “Calculated Publicity Value”, then the TxDOT multiplier should not be 
used because a multiplier has already been incorporated. 
 
The media valuation service companies we recognize are as follows. Only these companies 
will be accepted. Any others must have prior TxDOT approval in writing from the BTS Section 
Director. 

• Cision Media Monitoring, 
• Metro Monitor (also called Metro Media Monitor) 
• Meltwater 
• Texas Press Association (Newspapers) 

 
The cost of the media valuation service is not reimbursable but can be used as match. 
 
When submitting the match claim, a copy of the report from the media valuation service for 
the period in question must be provided. The report must show: 

• Article headline and at least the first few lines (which should indicate the grant title) 
• URL for online items 
• Air date 
• Outlet/source/location 
• Value determined 
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For verification purposes, a legible copy of the article or broadcast story, preferably saved as 
a pdf, must be provided. The preferred method is to save any online articles as a pdf and 
upload as attachments. If the same article ran in multiple outlets, only one copy of the 
article is required. Live segments will not be accepted without proper documentation as 
outlined in these guidelines. 
 
If the item is a video or audio clip, a copy of the dialogue/script from the segment is 
required. Live segments will not be accepted without proper documentation as outlined in 
these guidelines. 
 
Sample Media Valuation Service Report 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Estimated Ad Value = $101 x 5 TxDOT Multiplier = $505 Total Value in Earned Media Match 
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Guide for Using Media Manual Calculation 
 
A manual calculation is done by obtaining the ad value of your segment and then multiplying 
by the TxDOT multiplier of x5.  
 
In order to be accepted, a manual claim for earned media match must be documented with: 
 

• a legible copy of the article or broadcast story, preferably saved as a pdf 
• rate verification 
• placement verification 
• earned media report  

 
Rate verification can be obtained from the broadcast or news station in writing or obtaining 
it from the sales section of the news outlet website and saving the page as a pdf.  
 
For newspapers placements-- the website called Gaebler provides Texas rate estimates 
customized by city and media outlet. If you use Gaebler for your rate verification, save the 
reference page as a pdf and submit it as part of the rate verification documentation. 
 
http://www.gaebler.com/Newspaper-Advertising-in-Texas 
 
Whichever method is used, documentation to verify the ad rate value must be provided. 
 
Placement verification for printed articles requires you to report the column inches of the 
print article. You will count the number of columns and determine the length of the article in 
inches (use a ruler). Added together, these two measurements will give you the column 
inches for the print ad. This is then multiplied by the rate per column inch provided to you 
through the newspaper or magazine company.  
 
Sample Equation: 
2 columns  
5 inches measured 
2 columns x 5 inches measured = 10 column inches 
10 column inches x ad rate of $14 per column inch = $140 
$140 x 5 TxDOT Multiplier = $700 earned media value 
 
 
 

http://www.gaebler.com/Newspaper-Advertising-in-Texas
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In addition, for manual calculations, a cover page is required from reporting. The cover page 
must verify rate and placement and source.  
 
Sample Earned Media Report: 
 
 
 
 
 
 
 
 
 

2 Columns 

5 inches 



  
  

  
  

7 | P a g e  

 

 
 

Reporting 
Earned media match must be tracked, verified, and documented. Records must be 
maintained including all screen captures or pdfs of the articles in the event that online links 
become unavailable for viewing.  
 
All documentation shall be included on the Request for Reimbursement (RFR). Please do not 
include earned media match documentation in the Performance Report (PR) unless it is 
necessary for performance reporting purposes. If there is no earned media match to report 
for the reporting period, it is not necessary to report this in the RFR. 
 
Avoid reporting more than one month of earned media match per month. If this is 
unavoidable and an article was missed from a previous reporting period, please ensure that 
the date(s) are visible on any documentation.  
 
You may begin and end the earned media match program at any time by notifying your 
project manager in advance.  
 


